
Who?
Daniel Green, Kingston & Sutton

What?
Strategic use of ads on platforms like Facebook, 

Instagram, SnapChat and Google Search to help local 
residents find information they need on the council 

website, e.g. around food deliveries, Covid testing, etc.

Why?
Many initiatives don’t really focus on the real start of the 

resident journey. People interact on Google, Facebook 
and other platforms, not normally their council website!

Reusable Tools
Code of their social prescribing site (Connected 

Kingston) is open source.

Tips
● Ads only required modest budget, ~£500-600 for 

each campaign.
● Requires corporate access to Facebook, SnapChat, 

Google etc.
● Get access to easy-to-used design tools like Canva

● Requires willingness to experiment with new 
platforms.

mailto: daniel.green@kingston.gov.uk
https://github.com/topics/connected-kingston
https://www.canva.com/
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USP

Curate relevant 
resources that 

people can take 
action upon

Take them to where 
people are (Facebook, 

Google etc) not to 
where we want people 
to go (e.g. our council 

website)



Process 1 - Access to food during the pandemic
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Process 1 - Access to food during the pandemic

Impressions Click throughs to web resource

93,856 1,514

4,588 301*

Cost 
£532.4



Process 2 - Covid testing 

Aim:

1) Increase number of covid 
tests

2) Increase awareness and 
info around covid



Process 2 - Covid testing 

National content 
localised into ‘stories’ 

for Instagram & 
Snapchat - to target 
younger audiences 



Process 2 - Covid testing 

Impressions Click throughs to testing site

73,727 1,520

137,940 1,008

Cost 
£571.4



Challenges & replication

Corporate access Basic design

A website you can curateStaff willing to learn, that 
are allowed to experiment

Invest in marketing as 
much as the product
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